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Online marketing and social media are two broad and 

interconnected fields that involve using the internet and social media platforms to 

promote products, brands, and services. Online marketing encompasses a range of 

tactics and strategies, such as search engine optimization (SEO), content marketing, 

email marketing, social media marketing, and online advertising. These strategies are 

used to attract and engage customers, and to convert them into paying customers. 

Social media, on the other hand, refers to the various online platforms and 

communities that allow users to connect, share content, and participate in online  

discussions. Some popular social media platforms include Facebook, Twitter, 

Instagram, LinkedIn, and Pinterest. Businesses can use social media to connect with 

customers, promote their products and services, and gather feedback and insights. 

Overall, online marketing and social media are powerful tools for reaching and 

engaging customers in the digital age, and they can be used to effectively promote 

products, build brand awareness, and drive sales. 

Here are a few examples of techniques and strategies that businesses and 

organizations can use for effective online marketing and social media promotion to 

promote products, build brand awareness, and generate sales: 

 

-Search Engine Optimization (SEO): By optimizing their website for search engines, 

businesses and organizations can increase the visibility of their products and services 

and attract more potential customers. This can include optimizing website content and 

meta tags, building backlinks, and creating high-quality content. 

 

-Content Marketing: By creating and distributing valuable and relevant content, 

businesses and organizations can attract and retain customers and build brand 

awareness. This can include creating blog posts, articles, videos, infographics and 

more. 

 

-Social media marketing: By using social media platforms such as Facebook, 

Twitter, Instagram, and LinkedIn, businesses and organizations can reach and engage 

with their audience, build brand awareness, and drive sales. This can include creating 
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and sharing content, running social media ads, and engaging with 

customers through comments and messages. 

 

-Email Marketing: By sending targeted and relevant email campaigns, businesses 

and organizations can promote products, build brand awareness and generate sales. 

This can include sending promotional emails, newsletters, and automated email 

campaigns. 

-Influencer Marketing: By working with influential individuals in their industry or niche, 

businesses and organizations can reach new audiences, build brand awareness and 

increase sales. This can include working with bloggers, YouTubers, or other social 

media influencers to create sponsored content, product reviews, or other forms of 

promotion. 

Influencer marketing is a strategy by which businesses and organizations work with 

influential people in their industry or niche to reach new audiences, build brand 

awareness and increase sales. 

 

This may include working with bloggers, vloggers or other online influencers to create 

sponsored content, product reviews or other forms of promotion. Influencers already 

have a loyal audience and are considered an authority in their field, therefore their 

recommendations have a greater persuasive power. 

 

Another method can be through brand ambassador campaigns where influencers 

become official representatives of the brand, using and promoting its products in their 

content. 

 

Through this strategy, businesses and organizations can use influencers' authority and 

credibility to achieve their marketing goals and reach new audiences. 

-Retargeting: By using retargeting techniques, businesses and organizations can 

target ads to users who have previously visited their website or interacted with their 

products. This can help to increase the likelihood of generating sales from users who 

have already expressed interest in the business or product. 
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Retargeting is a technique by which businesses and organizations can 

target ads to users who have previously visited their site or interacted with their 

products. This can help increase the chances of generating sales from users who have 

already expressed interest in the business or product in question. 

 

This can be done through cookies or other tracking technologies that allow businesses 

and organizations to identify users who have interacted with their site and show them 

relevant ads when they access other sites or platforms. 

 

For example, if a user visited the website of a clothing company and did not complete 

a purchase, the company can use retargeting to show him ads with the products he 

saw when accessing other websites or social media platforms . This can help increase 

the chances that the user will return and complete the purchase. 

 

Retargeting is an effective method of reaching users who have already shown interest 

in a company's products or services and can help increase sales and brand 

awareness. 

-By using a combination of these techniques and strategies, businesses and 

organizations can effectively promote their products, build brand awareness, and 

generate sales through online marketing and social media. 

 

Nonformal activity for youth CAZE about online marketing and social media 

Activities: 

1.Introduction to online marketing and social media: Participants will learn about the 

different tactics and strategies used in online marketing, and the importance of using 

these strategies to reach and engage customers in the digital age. 

2.Search Engine Optimization (SEO) workshop: Participants will learn about the 

basics of SEO, including keyword research, meta tags, backlink building, and creating 

high-quality content. They will also have the opportunity to optimize a website for SEO 

using a provided template. 
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3.Content Marketing workshop: Participants will learn about the 

importance of creating and distributing valuable and relevant content to attract and 

retain customers, and build brand awareness. They will also have the opportunity to 

create their own content (blog post, video, infographic) and receive feedback on it. 

4.Social Media Marketing workshop: Participants will learn about the different social 

media marketing: 

Social media marketing is a strategy that businesses and organizations use to reach 

and engage with their audience on social media platforms, such as Facebook, Twitter, 

Instagram, and LinkedIn. This can include creating and sharing content, running social 

media ads, and engaging with customers through comments and messages. 

5.Evaluation. 

 

Task to do for target CAZE participants: 

 

Choose one of the online marketing and social media techniques or strategies 

discussed above (ex. SEO, content marketing, social media marketing, email 

marketing, influencer marketing, or retargeting) and research it further. Create a 

presentation or a report that includes the following information: 

 

A brief overview of the technique or strategy 

The benefits and goals of using it 

How it can be implemented and best practices 

Examples of companies or organizations that have successfully used the technique or 

strategy 

The potential challenges or drawbacks of using the technique or strategy 

The impact of the technique or strategy on the overall online marketing and social 

media landscape 

The presentation or report can be shared with a CAZE group  to showcase your 

understanding and research on the chosen technique or strategy. 
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Quiz about “Online marketing and social media” 

1.True or False: Online marketing and social media are two separate fields with no 

connection. 

2.True or False: SEO is a technique used to increase the visibility of a website and 

attract more potential customers. 

3.True or False: Content marketing is a strategy used to attract and retain customers 

and build brand awareness. 

4.True or False: Social media platforms such as Facebook, Twitter, and Instagram can 

be used to reach and engage with customers and drive sales. 

5.True or False: Email marketing is a strategy used to promote products and generate 

sales through targeted and relevant email campaigns. 

6.True or False: Influencer marketing is a strategy that involves working with influential 

individuals to reach new audiences, build brand awareness and increase sales. 

7.True or False: Brand ambassador campaigns are a method of influencer marketing 

where the influencer becomes an official representative of the brand. 

8.True or False: Retargeting is a technique used to target ads to users who have 

previously visited a website or interacted with a product. 

9.True or False: The goal of online marketing and social media is to convert potential 

customers into paying customers. 

10.True or False: Online marketing and social media are not powerful tools for 

reaching and engaging customers in the digital age. 

{1.False;2.True;3.True;4.True;5.True;6.True;7.True;8.True;9.True;10.False} 

 

 

3.1. Web analytics 

 

Web analytics is the process of analyzing and reporting on website data in order 

to understand and optimize website usage. It involves collecting, measuring, and 

interpreting data about website traffic and usage patterns, with the goal of 

understanding how visitors interact with a website and how to improve their 

experience. 
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Web analytics tools typically track metrics such as page views, 

unique visitors, bounce rate, and conversion rate. This data is used to understand 

which pages and content are most popular, where visitors are coming from, and how 

they are interacting with the site. Web analytics can also be used to identify problems 

with a website, such as broken links or slow load times, and to develop strategies for 

improving website performance and usability. 

Overall, web analytics is an important aspect of online marketing and can 

provide valuable insights into the effectiveness of a website and the ways in which it 

can be improved. 

Here are examples of how web analytics can be used to improve a website: 

1 Identifying popular content: By analyzing data on page views and engagement, 

web analytics can help you identify which pages and content are most popular 

on your website. This can help you prioritize and focus your resources on 

creating more of the types of content that resonates with your audience. 

 

There are several metrics that can be used to identify popular content on a 

website for the purpose of web analytics: 

Page views: This metric measures the number of times a specific page has 

been viewed. Pages with a high number of views are typically considered popular. 
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Unique visitors: This metric measures the number of unique 

individuals who have visited a specific page. Pages with a high number of unique 

visitors are also typically considered popular. 

Time on page: This metric measures the amount of time a visitor spends on a 

specific page. Pages that engage visitors and hold their attention for longer periods of 

time are typically considered more popular. 

Bounce rate: This metric measures the percentage of visitors who leave a 

website after viewing only a single page. Pages with a low bounce rate are typically 

considered more popular, as they are able to engage visitors and keep them on the 

site. 

Social media shares: This metric measures the number of times a page or piece 

of content has been shared on social media platforms. Pages or content with a high 

number of social media shares are typically considered popular. 

By analysing these metrics, you can get a sense of which pages and content 

are most popular on your website and use this information to inform your content 

strategy. 

2. Improving website navigation: By analysing data on how visitors interact 

with your website, web analytics can help you identify any issues with navigation or 

usability. For example, you might discover that visitors are having trouble finding 

certain pages or that they are bouncing off the site quickly. This information can help 

you make changes to improve the navigation and user experience on your website. 

 

There are several metrics that can be used to understand how visitors are 

interacting with a website: 
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Page views: This metric measures the number of times a specific 

page has been viewed. High page view numbers can indicate that a page is popular 

or that it is being accessed frequently by visitors. 

Time on page: This metric measures the amount of time a visitor spends on a 

specific page. A high time on page can indicate that a page is engaging and holds the 

visitor's attention. 

Bounce rate: This metric measures the percentage of visitors who leave a 

website after viewing only a single page. A low bounce rate can indicate that a page 

is engaging and encourages visitors to explore other parts of the site. 

Scroll depth: This metric measures how far down a visitor scrolls on a page. A 

high scroll depth can indicate that a visitor is engaging with the content on the page 

and is interested in learning more. 

Click-through rate (CTR): This metric measures the number of clicks a specific 

page or piece of content receives in relation to the number of times it is viewed or 

served. A high CTR can indicate that a page or piece of content is relevant and 

engaging to visitors. 

By analysing these metrics, you can get a sense of how visitors are interacting 

with your website and identify any areas that may need improvement. 

3. Increasing conversion rates: Web analytics can be used to understand 

the behaviours and characteristics of visitors who convert, such as what pages they 

visit and what actions they take on the site. By analysing this data, you can identify 

opportunities to optimize your website and marketing efforts to increase the number 

of visitors who take a desired action, such as making a purchase or filling out a form. 
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There are several ways you can try to increase your conversion 

rate: 

Optimize your website for conversions: Make sure your website is designed to 

encourage visitors to take a specific action, such as making a purchase or filling out a 

form. This might involve improving the layout and design of your site, simplifying your 

navigation, and making it easy for visitors to find what they are looking for. 

Test different elements of your website: Use tools like A/B testing to compare 

the performance of different versions of your website and identify which elements are 

most effective at driving conversions. This might include testing different headlines, 

images, buttons, or forms. 

Offer incentives: Consider offering incentives, such as discounts or free 

shipping, to encourage visitors to take a specific action. 

Improve your website's loading speed: A slow-loading website can drive visitors 

away, so make sure your site is optimized for fast loading times. 

Enhance the user experience: Make sure your website is easy to use and 

provides a good user experience. This might involve improving the overall design of 

your site, making it mobile-friendly, and ensuring that it is easy to navigate. 

By implementing these strategies, you may be able to improve your conversion 

rate and increase the number of visitors who take a desired action on your website. 

4. Identifying referral sources: Web analytics can help you understand 

where your visitors are coming from, such as search engines, social media, or other 

websites. This information can be useful in helping you identify which channels are 

most effective at driving traffic to your site and in helping you allocate your marketing 

resources accordingly. 
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There are several ways you can identify the sources of referral traffic to your 

website: 

Use Google Analytics: If you have Google Analytics set up on your website, you 

can use the "Acquisition" report to view referral traffic. This report will show you which 

websites are sending traffic to your site, as well as the number of visits and other 

metrics. 

Check your website's referral logs: Most web servers keep logs of referral 

traffic, which can be accessed through your website's control panel or by using a tool 

like Awstats. 

Use a link analysis tool: There are several tools available that can help you 

identify the sources of referral traffic to your website. These tools can provide detailed 

information about the links pointing to your site, including the referring website and the 

anchor text used. 

By identifying the sources of referral traffic to your website, you can get a better 

understanding of which websites are driving traffic to your site and how they are doing 

so. This information can be useful for improving your marketing efforts and identifying 

opportunities for outreach and partnerships. 

Referrals are among the most valuable prospecting methods used by 

salespeople to generate new leads, and thus new clients. A sales referral takes place 

when an advocate provides the name and contact information of a prospect to his 

sales rep. A brand advocate, or referral source, is any person who elevates your brand 

through word-of-mouth. They share about your company to their networks in 

conversations, social media, email, text, etc. 

5. Measuring the effectiveness of marketing campaigns: By analyzing data 

on website traffic and conversions, web analytics can help you measure the 

effectiveness of your marketing campaigns and understand which tactics are working 

best. For example, you might use web analytics to compare the performance of 

different ad campaigns or to see how traffic from a specific referral source converts. 

This information can help you optimize your marketing efforts and get the most out of 

your budget. 
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There are several metrics you can use to measure the effectiveness of your 

marketing campaigns: 

Conversion rate: This metric measures the percentage of visitors who take a 

desired action on your website, such as making a purchase or filling out a form. A high 

conversion rate can indicate that your marketing campaigns are effective at driving 

targeted traffic to your site. 

Return on investment (ROI): This metric measures the profit or loss generated 

by a marketing campaign in relation to the money invested in it. A high ROI can 

indicate that a campaign is generating a good return on your investment. 

Cost per acquisition (CPA): This metric measures the cost of acquiring a 

customer through a marketing campaign. A low CPA can indicate that a campaign is 

efficient at driving conversions. 

Traffic: You can use tools like Google Analytics to measure the amount of traffic 

your website receives from a marketing campaign. A high level of traffic can indicate 

that a campaign is successful at driving visitors to your site. 

Engagement: This metric measures how actively and positively users are 

interacting with your website or marketing content. High levels of engagement can 

indicate that a campaign is resonating with your audience. 

By regularly tracking and analyzing these metrics, you can get a sense of which 

marketing campaigns are most effective and make adjustments as needed. 
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Nonformal activity for youth CAZE about Web Analytics 

Activity 1: Introduction to Web Analytics 

A one-hour interactive presentation on what web analytics is and how it can be used 

to understand and optimize website usage. Discussions on the importance of tracking 

metrics such as page views, unique visitors, bounce rate, and conversion rate, and 

how this data can be used to identify problems and develop strategies for improving 

website performance and usability. 

Activity 2: Hands-on Web Analytics 

A two-hour workshop where participants can experiment with different web analytics 

tools and begin collecting and analyzing data on their own website or a provided 

sample website. Individual mentoring to provide feedback and guidance on how to 

interpret and utilize the data. 

Activity 3: Identifying Popular Content 

A group discussion of one hour about how to use web analytics metrics such as page 

views, unique visitors, time on page, bounce rate, and social media shares to identify 

popular content on a website and inform content strategy. Team exercises to analyze 

sample data and identify popular content. 

 

Activity 4: Improving Website Navigation 

A two-hour workshop where participants can learn how to use web analytics data to 

improve website navigation and user experience. Discussions on how to analyze 

metrics such as page views, time on page, bounce rate, scroll depth, and click-through 

rate to identify navigation issues and potential solutions. Individual mentoring to 

provide feedback and guidance on how to implement changes. 

Activity 5: Evaluating and Improving Website Performance 

A group discussion of one hour on how to use web analytics data to evaluate the 

overall performance of a website and identify areas for improvement. Team exercises 

to analyze sample data and develop strategies for improving website performance. 
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Tasks to do for target CAZE participants: 

 

Task 1: 

 

Analyze traffic and usage data of a website using web analytics tools (eg 

Google Analytics). Identify the most popular content and analyze the associated 

metrics (eg: number of views, unique visitors, time spent on the page, abandonment 

rate, etc.). Use this information to improve your content strategy and optimize the user 

experience on the website. 

Task 2: 

 

It uses data collected through web analytics to identify problems with website 

navigation and usability. It analyzes metrics such as the number of page views, time 

spent on the page, abandonment rate and scroll depth to understand how visitors 

interact with the website. Use this information to make changes and improve the 

navigation and usability of the website for visitors. 

 

 

QUIZ 

1.What is the definition of web analytics? 

a) The process of analyzing a company's financial data 

b) The process of analyzing and reporting website data 

c) The design and development process of a website 

 

2.What type of data is collected through web analytics? 

a) Data about the financial performance of a company 

b) Data about the traffic and behaviour of visitors to a website 

c) Data about a company's human resources 

 

3.What is the purpose of web analytics? 

a) Identifying problems with a website 

b) Optimizing the financial performance of a company 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

c) Both a) and b) 

 

4.What metrics are used in web analytics to identify the popular content of a 

site? 

a) Number of sales 

b) Number of page views, unique visitors, abandonment rate and number of 

shares on social media networks 

c) The number of employees of a company 

 

5.What metrics are used in web analytics to understand how visitors interact 

with a website? 

a) Number of sales 

b) Number of page views, time spent on the page, abandonment rate and scroll 

depth 

c) The number of employees of a company 

 

6.What is a common problem identified by web analytics? 

a) Problems with a company's cash flow 

b) Navigation or usability problems of a website 

c) Problems with a company's human resources 

 

7.What is one of the ways web analytics can be used to improve a website? 

a) Identification of popular content 

b) Identifying and solving navigation or usability problems 

c) Increasing the number of employees of a company 

 

8.What is one of the ways web analytics can be used to achieve a company's 

marketing goals? 

a) Identifying and solving a company's financial problems 

b) Identification and targeting of visitors who have shown interest in a 

company's products or services 

c) Increasing the number of employees of a company 
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{1.b);2.b);3.a) and b);4.b);5.b);6.b);7.a) and  b);8.b)} 

 

3.2. Contextual advertising. Direct and word stat 

practice 

 

Contextual advertising refers to the practice of displaying ads on websites or 

other online platforms that are relevant to the content of the page or the interests of 

the user. This type of advertising is typically targeted and personalized, using 

information about the user's browsing history or search queries to show them ads that 

are more likely to be of interest to them. 

 

Direct contextual advertising involves displaying ads directly on the website or 

platform where the user is viewing the content. This can be done through the use of 

banner ads, pop-ups, or other types of display ads. 

Word Stat practice is a type of contextual advertising that uses keywords to target ads. 

This involves identifying the keywords that users are searching for or the terms that 

are most relevant to the content of a website, and then displaying ads that are related 

to those keywords. 

Contextual advertising can be an effective way to reach potential customers, as 

it allows advertisers to target their ads to specific audiences based on their interests 

and browsing habits. However, it is important for advertisers to ensure that their ads 

are relevant and not intrusive, in order to avoid annoying or alienating potential 

customers. 
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Nonformal activity for youth CAZE about Contextual advertising. Direct 

and word stat practice 

Activity 1: Introduction to Contextual Advertising and Direct Contextual 

Advertising 

1 hour interactive presentation on what contextual advertising is and how it can 

be used to target and personalize ads to a specific audience. Discussion on the 

benefits and best practices of direct contextual advertising, such as using banner ads 

and pop-ups. 

Activity 2: Word Stat Practice 

2 hour workshop on keyword research and how to use keywords to target ads 

on different platforms. Participants will learn about different tools and strategies for 

identifying relevant keywords and how to use them to create effective ad campaigns. 

Activity 3: Hands-on Practice 

2 hour hands-on practice session where participants will apply the concepts 

learned in Activity 2 by creating their own ad campaign using word stat practice. 

Participants will receive individual mentorship and feedback. 

Activity 4: Evaluating and Improving Campaigns 

1 hour group discussion on how to evaluate the effectiveness of contextual 

advertising campaigns and how to make improvements. Teams will work together to 

identify areas for improvement and develop strategies for optimizing their campaigns. 

Task for target CAZE participants: 

For this task, you will create a campaign plan for a contextual advertising 

campaign for a fictional company. The campaign will focus on both direct and word 

stat practice. 

Step 1: Research the target audience: To create an effective contextual 

advertising campaign, it is important to understand the target audience. Research the 

demographics, interests, and browsing habits of the potential customers for the 

company. 

Step 2: Identify keywords: Based on the research conducted in step 1, identify 

the keywords and phrases that are most relevant to the company and its products or 

services. This will be used for word stat practice. 
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Step 3: Create ad copy and design: Develop ad copy and design that are 

relevant to the target audience and the keywords identified in step 2. The ads should 

be visually appealing and easy to understand. 

Step 4: Choose platforms and websites: Decide on the websites and platforms 

where the ads will be displayed. These should be relevant to the target audience and 

have a high level of traffic. 

Step 5: Set up the campaign: Set up the campaign by placing the ads on the 

chosen websites and platforms. Use targeting options to ensure that the ads are 

shown to the right audience. 

Step 6: Monitor and measure performance: Regularly check the performance 

of the campaign by monitoring metrics such as click-through rates, conversion rates, 

and overall engagement. Make adjustments as necessary to optimize the campaign. 

Step 7: Evaluate and report: Evaluate the success of the campaign and prepare 

a report that highlights the key findings and recommendations for future campaigns. 

In conclusion, contextual advertising is a powerful tool for reaching and 

engaging with potential customers. By targeting ads to specific audiences based on 

their interests and browsing habits, advertisers can increase the chances of their ads 

being seen and acted upon. By understanding the target audience and choosing the 

right platforms, your campaign will be more effective and efficient. 

 

 

 

 

3.3. SEO promotion 

SEO promotion, also known as search engine optimization (SEO), is the 

practice of optimizing a website in order to improve its ranking in search engine results 

pages (SERPs). This is achieved by making a website more attractive to search 

engines through the use of various techniques, such as keyword research, content 

optimization, and link building. 
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The goal of SEO promotion is to increase the visibility of a website 

in search engine results pages, making it more likely that users will find and visit the 

site. By improving a website's ranking, businesses can increase their visibility to 

potential customers and drive more traffic to their site. 

There are many factors that can impact the success of an SEO promotion 

campaign, including the quality and relevance of a website's content, the number and 

quality of links pointing to the site, and the overall user experience. By regularly 

monitoring and adjusting these factors, businesses can improve their SEO efforts and 

increase their visibility in search engine results pages. 

There are several factors that can impact the success of an SEO promotion 

campaign: 

Quality and relevance of website content: Search engines prioritize websites 

that have high-quality, relevant content. By ensuring that your website has well-written, 

informative content that is relevant to your target audience, you can improve your 

chances of ranking well in search engine results pages. 

Number and quality of links pointing to the website: Links from other websites 

to your site can help improve your ranking in search engine results pages. However, 

it is important to have a diverse range of high-quality links, as having too many low-

quality links can actually harm your ranking. 

User experience: Search engines prioritize websites that provide a good user 

experience, including fast loading times, easy navigation, and a mobile-friendly design. 

By improving the user experience on your website, you can improve your chances of 

ranking well in search engine results pages. 

Technical SEO: There are several technical factors that can impact the success 

of an SEO promotion campaign, such as the use of header tags, the presence of a 

sitemap, and the use of SSL certificates. By ensuring that your website meets technical 

best practices, you can improve your chances of ranking well in search engine results 

pages. 

Here are a few examples of technical factors that can impact the success of an 

SEO promotion campaign: 
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1.Website architecture: The structure and organization of a website 

can impact its ability to be indexed and crawled by search engines. A well-organized 

website with a clear hierarchy of content and a logical navigation structure can make 

it easier for search engines to understand the content and rank it accordingly. 

 

 

2.Mobile-friendliness: With more and more users accessing the internet on 

mobile devices, it's important that a website is optimized for mobile. This includes 

having a responsive design that adapts to different screen sizes and a fast loading 

time. 

 

3.Page speed: The speed at which a website loads can have a significant 

impact on its search engine rankings. A website that loads quickly will have a better 

user experience and will also be more likely to rank higher in search engine results. 
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4.Content quality: The quality of a website's content can have a big impact on 

its search engine rankings. High-quality, relevant, and informative content can help a 

website to rank higher in search engine results and attract more organic traffic. 

 

5.Backlinks: Backlinks, or links from other websites to a website, can help to 

improve its search engine rankings. High-quality backlinks from reputable websites 

can signal to search engines that a website is trustworthy and credible, which can help 

to improve its rankings. 
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6.Title tags and meta descriptions: Title tags and meta descriptions 

are HTML elements that provide information about a web page. They are used by 

search engines to understand the content of a page and by users to decide if they 

want to click through to a page. Making sure that these elements are well-written and 

optimized can help to improve the visibility of a page in search engine results. 

 

7.XML sitemap: An XML sitemap is a file that lists all of the URLs on a website. 

It helps search engines to discover and crawl all of the pages on a website. Submitting 

a sitemap to search engines can help them to find and index all of the pages on a 

website more quickly and efficiently. 

 

8.Use of structured data: Using structured data is a way to give more context 

to the content on your website. It gives search engines a better understanding of the 
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type of content on a website, making it easier for them to display it in rich 

snippets and answer boxes. 

 

By addressing these technical factors, businesses and organizations can 

improve the visibility of their website in search engine results, attract more organic 

traffic and ultimately increase the success of their SEO promotion campaign. 

 

Nonformal activity for youth CAZE about SEO promotion 

 

Activity 1: Introduction to SEO promotion 

A one hour interactive presentation on what SEO promotion is and how it can 

be used to improve a website's ranking in search engine results pages. Discussions 

on the importance of keyword research, content optimization, and link building in SEO 

promotion. 

Activity 2: Hands-on SEO optimization 

A two-hour workshop where participants can experiment with different SEO 

techniques and start optimizing their own website or blog. Individual mentoring to 

provide feedback and guidance. 

Activity 3: Identifying target keywords 

A group discussion on how to identify and research target keywords for SEO 

promotion. Team work to develop a list of target keywords for a website or blog. 

Activity 4: On-page optimization 
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A two-hour workshop where participants learn about on-page 

optimization techniques such as title tags, meta descriptions, and header tags. 

Individual mentoring to provide feedback and guidance. 

Activity 5: Link building 

A group discussion on the importance of link building in SEO promotion and 

different strategies for acquiring high-quality links. Team work to develop a link building 

strategy for a website or blog. 

Activity 6: Tracking and analyzing results 

A group discussion on how to track and analyze the results of an SEO 

promotion campaign. Team work to identify areas for improvement and develop a plan 

for future optimization efforts. 

 

Tasks to do for target CAZE participants: 

Task 1: Research and Analysis 

Research the top keywords and phrases that are relevant to your business or 

industry 

Analyze your website's current search engine rankings for those keywords 

Create a list of opportunities for improvement, such as optimizing page titles 

and meta descriptions, improving website content, and building backlinks 

Task 2: On-Page Optimization 

Optimize website content for target keywords, including page titles, headings, 

meta descriptions, and body text 

Optimize images and videos by including alt tags and captions 

Ensure that website is mobile-friendly and has a fast loading speed 

Task 3: Link Building 

Identify potential websites and blogs to reach out to for backlink opportunities 

Create valuable content that can be shared and linked to from other websites 

Reach out to websites and blogs to request backlinks and share your content 

Monitor your backlinks to ensure that they are high-quality and relevant. 
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Quiz: SEO Promotion 

 

1.True or False: SEO promotion is the practice of optimizing a website to 

improve its ranking in search engine results pages. 

2.True or False: The goal of SEO promotion is to increase the visibility of a 

website in search engine results pages. 

3.True or False: Quality and relevance of website content is a factor that can 

impact the success of an SEO promotion campaign. 

4.True or False: Having a diverse range of low-quality links can help improve 

your ranking in search engine results pages. 

5.True or False: User experience is not a factor that can impact the success of 

an SEO promotion campaign. 

6.True or False: Technical SEO, such as the use of header tags, can impact 

the success of an SEO promotion campaign. 

7.True or False: A well-organized website with a clear hierarchy of content can 

help search engines understand and rank the content accordingly. 

8.True or False: Mobile-friendliness is not important for SEO promotion. 

9.True or False: Backlinks from reputable websites can signal to search 

engines that a website is trustworthy and credible, which can help to improve its 

rankings. 

10.True or False: Title tags and meta descriptions are not important for SEO 

promotion. 

Answers: 

 

{1.True;2.True;3.True;4.False;5.False;6.True;7.True;8.False;9.True;10.True} 
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3.4. Content Marketing. 

Content marketing is a strategic marketing approach focused on creating and 

distributing valuable, relevant, and consistent content to attract and retain a clearly 

defined audience, and ultimately, to drive profitable customer action. 

Here are a few examples of strategic content marketing approaches that focus 

on creating and distributing valuable, relevant, and consistent content: 

1. Blogging: One common content marketing strategy is to create and maintain a 

company blog. This can involve publishing regular blog posts that provide 

valuable information, tips, or insights to your target audience. By consistently 

publishing high-quality content, you can attract and retain a loyal audience and 

establish your company as an authority in your industry. 

 

2.Social media marketing: Another common content marketing strategy is to 

use social media platforms to distribute content and engage with your audience. This 

can involve creating and sharing informative, entertaining, or engaging posts on 

platforms such as Facebook, Twitter, Instagram, and LinkedIn. By using social media 

to distribute your content, you can reach a wider audience and build stronger 

relationships with your customers. 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

 

3.Email marketing: Another strategic content marketing approach is to use email 

marketing to distribute valuable content to your audience. This can involve sending 

newsletters, promotional emails, or other types of content to your email subscribers. 

By providing valuable content through email, you can nurture relationships with your 

audience and encourage them to take desired actions, such as making a purchase or 

signing up for a service. 

 

 

 

4. Video marketing: Another effective content marketing strategy is to use 

video to engage and educate your audience. This can involve creating and distributing 

informative or entertaining videos through platforms such as YouTube or Vimeo, or 

using video to enhance your website or social media presence. By using video, you 
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can capture the attention of your audience and deliver your message in a 

more engaging and dynamic way. 

 

Content marketing is used by businesses and organizations to educate, inform, 

entertain, and engage their target audience. This can be achieved through a variety of 

content types, including blog posts, articles, social media posts, videos, podcasts, and 

more. 

Here are a few examples of content marketing used by businesses and 

organizations to educate, inform, entertain, and engage their target audience: 

1. Blog posts: Many businesses and organizations use blog posts to 

educate their audience about a particular topic or provide valuable information. For 

example, a beauty company might publish blog posts with makeup tutorials or skincare 

tips, while a financial services company might publish posts with money management 

advice. 

2. Ebooks: Another common content marketing strategy is to create and 

distribute ebooks. Ebooks can be a great way to provide in-depth information or 

analysis on a specific topic, and can be used to educate, inform, or entertain your 

audience. 

3. Webinars: Webinars are online seminars that can be used to educate 

and engage your audience. Businesses and organizations often use webinars to 

provide in-depth information about a particular topic, or to offer training or expert 

advice. 
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4. Social media posts: Many businesses and organizations use 

social media platforms to share valuable and engaging content with their audience. 

This can include informative articles, entertaining videos, or behind-the-scenes 

glimpses into the company. By using social media to share content, businesses and 

organizations can build stronger relationships with their audience and engage with 

them in real-time. 

The goal of content marketing is to attract and retain customers by consistently 

creating and curating valuable and relevant content with the intention of changing or 

enhancing consumer behavior. By providing valuable and informative content, 

businesses and organizations can build trust and credibility with their audience, which 

can ultimately lead to increased sales and customer loyalty. 

Content marketing is often used in conjunction with other marketing strategies, 

such as search engine optimization (SEO) and social media marketing, to increase 

the reach and impact of a company's marketing efforts. 

 

Nonformal activity for youth CAZE: 3.4. Content Marketing. 

Activity 1: Introduction to Content Marketing 

1 hour interactive presentation about what content marketing is and how it can 

be used to promote products or services. Discussion about the importance of creating 

and distributing valuable, relevant, and consistent content. 

Activity 2: Content Creation Workshop 

2 hour workshop where participants can experiment with different content 

creation techniques and start to develop their own pieces of content. Individual 

mentoring to provide feedback and guidance. 

Activity 3: Content Distribution and Engagement 

Group discussion about how to identify and engage with the target audience 

through different channels, such as blogging, social media, email marketing, and video 

marketing. Team work to plan and execute a content marketing campaign. 

Activity 4: Monitoring and Analysis. 
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1 hour group discussion about how to monitor and analyze the 

results of a content marketing campaign. Team work to identify areas for improvement 

and make adjustments to the strategy. 

Activity 5: Case Studies 

1 hour case study analysis of successful content marketing campaigns from 

various industries. Team discussion about what made these campaigns successful 

and how these strategies can be applied to their own campaign. 

 

Tasks for target CAZE participants: 

Task 1: Create a company blog and publish regular posts that provide valuable 

information, tips, or insights to your target audience. Research and select relevant 

topics, conduct keyword research, and optimize your content for search engines. 

Track the traffic and engagement on your blog and use this data to continually improve 

and refine your content strategy. 

Task 2: Develop a social media marketing strategy and create and share 

informative, entertaining, or engaging posts on platforms such as Facebook, Twitter, 

Instagram, and LinkedIn. Utilize tools such as Hootsuite or Sprout Social to schedule 

and manage your content, and track your engagement and follower growth. Engage 

with your audience by responding to comments and messages and use feedback to 

improve your content strategy. 

Task 3: Create an email marketing campaign and design a newsletter template 

that is visually appealing and easy to read. Write and send out email campaigns that 

are informative, engaging, and relevant to your target audience. Track the open and 

click-through rates of your emails, and use this data to refine your strategy and improve 

the effectiveness of your campaign. 

 

Quiz: Content Marketing 

 

1.What is the goal of content marketing? 

a) To increase website traffic 

b) To attract and retain customers 

c) To sell products 
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d) To improve search engine rankings 

 

2.What are some examples of content types used in content marketing? 

a) Blog posts, articles, social media posts, videos, podcasts 

b) Surveys, questionnaires, focus groups 

c) Product catalogs, brochures, flyers 

d) All of the above 

 

3.Which of the following is NOT a common content marketing strategy? 

a) Blogging 

b) Cold calling 

c) Social media marketing 

d) Video marketing 

 

4.What is the purpose of ebooks in content marketing? 

a) To provide in-depth information or analysis on a specific topic 

b) To entertain the audience 

c) To increase website traffic 

d) To sell products 

 

5.What is the goal of webinars in content marketing? 

a) To provide in-depth information about a particular topic 

b) To offer training or expert advice 

c) To increase website traffic 

d) All of the above 

 

6.What is the purpose of social media in content marketing? 

a) To share valuable and engaging content with the audience 

b) To build stronger relationships with the audience 

c) To increase website traffic 

d) All of the above 
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7.What are some examples of businesses that might use blog posts 

as a content marketing strategy? 

a) A beauty company, a financial services company 

b) A construction company, a restaurant 

c) A clothing retailer, a travel agency 

d) All of the above 

 

8.How can content marketing change or enhance consumer behavior? 

a) By providing valuable and informative content 

b) By providing discounts and promotions 

c) By creating a sense of urgency 

d) By using aggressive sales techniques 

 

9.What are some examples of platforms to distribute video content? 

a) YouTube, Vimeo, and the company's website 

b) Instagram, Pinterest, TikTok 

c) Twitter, LinkedIn, Facebook 

d) All of the above 

 

10.What are the factors that can impact the success of a content marketing 

strategy? 

a) Quality and relevance of website content 

b) Number and quality of links pointing to the website 

c) User experience 

d) All of the above 

Answers: 

 

1.b) To attract and retain customers 

2.a) Blog posts, articles, social media posts, videos, podcasts 

3.b) Cold calling 

4.a) To provide in-depth information or analysis on a specific topic 

5.d) All of the above 
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6.d) All of the above 

7.d) All of the above 

8.a) By providing valuable and informative content 

9.a) YouTube, Vimeo, and the company's website 

10.d) All of the above 

 

 

 

3.5. Email marketing 

 

 

Email marketing is the practice of using email to promote products or services 

to a target audience. This can involve sending newsletters, promotional emails, or 

other types of content to a list of email subscribers. 

Email marketing can be an effective way to reach and engage with customers 

and potential customers. By providing valuable and relevant content through email, 

businesses and organizations can nurture relationships with their audience and 

encourage them to take desired actions, such as making a purchase or signing up for 

a service. 

There are a variety of email marketing tools and platforms available to help 

businesses and organizations manage their email marketing efforts. These tools often 
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provide features such as email list management, email template creation, 

and email tracking and analytics. 

It is important for businesses and organizations to follow best practices when it 

comes to email marketing, including obtaining permission from subscribers before 

sending emails, respecting their privacy, and providing a clear opt-out option. By 

following these best practices, businesses and organizations can build trust with their 

audience and improve the effectiveness of their email marketing campaigns. 

 

The non-formal activity for young people CAZE (13-35 years old): 

 

Activity 1: Introduction to Email Marketing 

An interactive one-hour presentation about what email marketing is and how it 

can be used to promote products or services. 

Discussions about the importance of obtaining permission and respecting the 

privacy of subscribers. 

Activity 2: Creating Email Templates 

A 2-hour workshop where participants can experiment with different email 

marketing platforms and start creating their own email templates. 

Individual mentoring to provide feedback and guidance. 

Activity 3: Planning and Executing an Email Marketing Campaign 

Working in teams to plan and execute an email marketing campaign. 

Discussions about how to identify and interact with the target audience through 

email. 

Activity 4: Monitoring and Analyzing Results 

A one-hour group discussion about how to monitor and analyze the results of 

an email marketing campaign. 

 

Tasks for target CAZE participants: 

Task: Create an email marketing campaign for a new product launch 

Objective: To promote a new product launch to a target audience and 

encourage them to make a purchase 

Steps: 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

Create a list of email subscribers: Identify and gather a list of 

potential customers who have shown interest in your product or similar products in the 

past. 

Create a compelling subject line: Craft a subject line that is attention-grabbing 

and relevant to the product launch. 

Design an email template: Create an email template that is visually appealing 

and easy to read. Include the product name, images, and key features in the email. 

Create engaging content: Write a compelling email that highlights the benefits 

of the product and addresses any potential objections or concerns. 

Include a call-to-action: Provide a clear and compelling call-to-action within the 

email, such as a link to purchase the product. 

Test the email: Test the email on various devices and email clients to ensure it 

is properly formatted and the call-to-action is working correctly. 

Schedule and send the email: Schedule the email to be sent at a time when 

your audience is most likely to be checking their email. 

Track the results: Use the email marketing platform's analytics to track the open 

and click-through rates of the email. Use this data to make adjustments and improve 

future campaigns. 

Follow up: Follow up with those who clicked the links in the email to see if they 

made a purchase or if they need more information. 

Continuously improve: Continuously analyze the results of your email 

campaigns, use the insights to make changes and improve future campaigns. 

3.6. SMM promotion (Canva and Instagram)

 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

Social media marketing (SMM) promotion is the process of using 

social media platforms to promote products or services to a target audience. There 

are many different social media platforms that can be used for SMM promotion, 

including Facebook, Twitter, Instagram, LinkedIn, and more. 

Canva is a design platform that can be used to create visual content for social 

media promotion. It offers a variety of templates and tools for creating professional-

looking graphics, such as social media posts, ads, and marketing materials. 

Instagram is a social media platform that is particularly popular for SMM 

promotion, especially for businesses in the fashion, beauty, and lifestyle industries. 

Instagram allows businesses to share photos and videos with their followers, and also 

offers a range of advertising options for reaching a wider audience. 

By using social media platforms like Canva and Instagram, businesses and 

organizations can reach and engage with their audience, build brand awareness, and 

drive traffic and sales. It is important for businesses to have a well-defined social media 

marketing strategy in order to maximize the effectiveness of their promotion efforts. 

This can involve identifying target audiences, setting goals, and creating a content 

calendar to plan and schedule social media posts. 

There are several ways that businesses and organizations can use social 

media platforms like Canva and Instagram to reach and interact with their audience, 

build brand awareness, and drive traffic and sales: 

1. Create and share engaging content: By using Canva to create visually 

appealing graphics and images, and Instagram to share photos and videos, 

businesses and organizations can create and share engaging content that 

resonates with their audience. This can help to build brand awareness and 

attract new followers. 
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2. Use hashtags and geotags: By using relevant hashtags and geotags on 

Instagram, businesses and organizations can make it easier for users to discover their 

content and increase their reach.  

3. Engage with followers: By responding to comments and messages from 

followers and interacting with other users on Instagram, businesses and organizations 

can build stronger relationships with their audience and encourage more engagement 

with their content. 

 

4. Run Instagram ads: Instagram offers a range of advertising options that 

allow businesses and organizations to reach a wider audience and drive traffic and 

sales. By creating targeted and visually appealing ads, businesses can effectively 

promote their products or services to a specific audience. 
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5. Creating visually appealing social media posts: Canva can be 

used to create eye-catching and engaging graphics for social media posts, such as 

Facebook, Instagram and Twitter. These graphics can be used to promote products 

or services, share industry news, or provide tips and advice to follow

 

 

6. Designing visually stunning Instagram stories: Canva has a variety of 

Instagram story templates, which are a great way to create visually stunning Instagram 

stories that will grab the attention of your followers. These templates can be 

customized with your own images, text, and branding. 
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7. Creating visually stunning Facebook ads: Canva can also be used 

to create visually appealing Facebook ads that will catch the attention of your target 

audience. You can use Canva to design a variety of ad formats, such as carousel ads, 

video ads, and more, and targeting them at the right audience. 

 

 

8. Designing visually appealing Instagram carousel posts: Canva can be 

used to create visually stunning carousel posts that can be used to showcase a 

product or service, highlight a new feature, or share a story. 

 

 

9. Creating visually appealing Infographics: Canva offers a variety of 

templates that can be used to create infographics, which are a great way to share 

information and data in an engaging and visually appealing way. 
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10. By using Canva to create visually appealing graphics and designs, 

businesses and organizations can enhance their social media promotion efforts and 

grab the attention of their target audience

 

By using these strategies, businesses and organizations can effectively use 

social media platforms like Canva and Instagram to reach and engage with their 

audience, build brand awareness, and drive traffic and sales. 
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Nonformal activity plan for young people CAZE (13-35 years 

old): 

 

Activity 1: Introduction to SMM and Canva 

One hour of interactive presentation about what SMM is and how it can be used 

to promote products or services 

Demonstration on how to use Canva tools to create visually appealing content 

for social media 

Activity 2: Canva Practice 

2-hour workshop for participants to experiment with Canva and start creating 

their own social media posts and ads 

Individual mentoring to provide feedback and guidance 

Activity 3: Instagram Promotion Strategies 

One hour group discussions on how to identify and interact with target audience 

on Instagram 

Team work to plan and schedule an Instagram promotion campaign 

Activity 4: Content Creation and Audience Interaction 

2-hour workshop for participants to learn how to create relevant and engaging 

content for their target audience and how to interact with it through Instagram 

Individual mentoring to provide feedback and guidance 

Activity 5: Campaign Evaluation and Improvement 

One hour group discussions on how to evaluate and improve the results of the 

Instagram promotion campaign 

Team work to identify and apply necessary changes to improve the campaign 

in the future. 

Tasks to do  for target CAZE participants: 

Task 1: Create a social media marketing plan for your business using Canva 

and Instagram. This should include identifying your target audience, setting goals, and 

creating a content calendar to plan and schedule social media posts. 

Task 2: Use Canva to create visually appealing graphics and images for your 

social media posts on Instagram. Experiment with different design elements, such as 
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color schemes, typography, and images, to create a cohesive and 

attractive aesthetic for your brand. 

Task 3: Research and identify relevant hashtags and geotags to use on your 

Instagram posts. Use these hashtags and geotags to increase the visibility and reach 

of your content on the platform. 

Task 4: Engage with your followers on Instagram by responding to comments 

and messages, and by interacting with other users on the platform. Use this 

engagement to build stronger relationships with your audience and encourage more 

engagement with your content. 

Task 5: Create and run Instagram ads using Canva. Use the platform to design 

visually appealing ads that will grab the attention of your target audience, and target 

these ads to reach the right people at the right time. 

Task 6: Create visually stunning Instagram stories using Canva's Instagram 

story templates. Customize these templates with your own images, text, and branding 

to create engaging stories that will grab the attention of your followers. 

Task 7: Use Canva to design visually appealing Facebook ads. Experiment with 

different ad formats, such as carousel ads, video ads, and more, to find the best way 

to promote your products or services to your target audience. 

Task 8: Create visually stunning Instagram carousel posts using Canva. Use 

these posts to showcase a product or service, highlight a new feature, or share a story 

to engage your audience. 

Task 9: Use Canva to create visually appealing infographics to share 

information and data in an engaging way. Experiment with different design elements, 

such as charts, diagrams, and icons, to make your infographics easy to understand 

and visually appealing. 

Task 10: Use Canva to create visually appealing videos for your social media 

promotion. You can use these videos to promote your products or services, share 

industry news, or provide tips and advice to your audience. 

Quiz: SMM Promotion (Canva and Instagram) 

1.Social media marketing (SMM) promotion is the process of using social media 

platforms to promote products or services to a target audience. True or False? 
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2.Canva is a design platform that can be used to create visual 

content for social media promotion. True or False? 

3.Instagram is not a popular platform for SMM promotion. True or False? 

4.It is important for businesses to have a well-defined social media marketing 

strategy in order to maximize the effectiveness of their promotion efforts. True or 

False? 

5.Creating visually appealing social media posts is a way to use Canva for SMM 

promotion. True or False? 

6.Designing visually stunning Instagram stories is a way to use Canva for SMM 

promotion. True or False? 

7.Creating visually stunning Facebook ads is a way to use Canva for SMM 

promotion. True or False? 

8.Designing visually appealing Instagram carousel posts is a way to use Canva 

for SMM promotion. True or False? 

9.Creating visually appealing infographics is a way to use Canva for SMM 

promotion. True or False? 

10.By using Canva to create visually appealing graphics, businesses can 

increase their reach on Instagram. True or False? 

11.Using relevant hashtags and geotags on Instagram can help businesses and 

organizations increase their reach. True or False? 

12.Engaging with followers on Instagram can help businesses and 

organizations build stronger relationships with their audience. True or False? 

13.Instagram does not offer advertising options for businesses and 

organizations to reach a wider audience. True or False? 

14.Creating targeted and visually appealing ads on Instagram is an effective 

way to promote products or services to a specific audience. True or False? 

14.Canva can only be used to create graphics for Instagram and Twitter. True 

or False? 

16.Instagram stories are not a popular way to grab the attention of followers. 

True or False? 

17.Using Canva to design carousel ads and video ads is not a way to target the 

right audience on Facebook. True or False? 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

18.Carousel posts on Instagram can be used to showcase a 

product or service, highlight a new feature, or share a story. True or False? 

19.Canva does not offer templates for creating infographics. True or False? 

20.By using Canva to create visually appealing graphics, businesses can 

increase their reach on other social media platforms besides Instagram. True or 

False? 

Answers: 

 

{1.True;2.True;3.False;4.True;5.True;6.True;7.True;8.True;9.True;10.True;11.True;1

2.True;13.False;14.True;15.False;16.False;17.False;18.True;19.False;20.True;} 

 

 

 

 

Gamification and online marketing and social media are closely related in that 

they both involve using engaging and interactive strategies to reach and engage with 

an audience. 

 

Online marketing and social media often involve using a variety of tactics and 

techniques, such as content marketing, search engine optimization (SEO), and social 

media marketing, to attract and retain customers. Gamification can be used to 

enhance these efforts by adding game-like elements, such as points, badges, and 

leaderboards, to make marketing efforts more interactive and engaging. 
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For example, a company might use gamification in its social media 

marketing strategy by running a contest or challenge that encourages users to engage 

with their content and share it with their friends. This can help to increase the reach 

and visibility of the company's marketing efforts and attract new customers. 

Similarly, a business might use gamification in its email marketing campaigns 

by offering points or rewards for completing certain actions, such as making a 

purchase or referring a friend. This can help to motivate and engage customers and 

encourage them to take desired actions. 

By using gamification in their online marketing and social media efforts, businesses 

and organizations can create a sense of competition and achievement for their 

audience and increase the effectiveness of their marketing campaigns.  

 

 

Workshop about gamification and marketing for youth CAZA : 

 

Introduction: Discussion about the relationship between gamification and online 

marketing and social media and how they can be used to improve engagement and 

reach with the audience. 

 

Theory: Overview of the basic concepts of online marketing and social media, such 

as SEO, content marketing, and social media marketing. 

 

Case studies: Analysis of examples of online and social media marketing campaigns 

that have used gamification techniques and discussion of their results and success. 

 

Hands-on practice: Participants will have the opportunity to apply what they have 

learned through team work, by planning and creating their own online marketing and 

social media campaigns. They will also incorporate gamification elements such as 

points, badges, and leaderboards to make their campaigns more engaging and 

interactive. 
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Evaluation and feedback: Participants will present their campaigns and 

receive feedback from the facilitator and the group. They will also evaluate the results 

of their campaigns and discuss ways to improve them. 

 

Conclusion: Summary of the key takeaways from the workshop and discussion of 

how participants can use the concepts and strategies learned in their future marketing 

efforts. 

 

Task: Gamification in Online Marketing 

Objective: To understand how gamification can be used to enhance online marketing 

and social media efforts. 

Instructions: 

Research the concept of gamification and how it can be applied in online marketing 

and social media. 

Find examples of companies or organizations that have successfully used gamification 

in their online marketing and social media campaigns. 

Create a plan for how your own business or organization can use gamification in its 

online marketing and social media efforts. Consider what game-like elements you can 

use, such as points, badges, and leaderboards, and what actions you want to 

encourage your audience to take. 

Implement your gamification plan and track the results. Analyze the engagement and 

effectiveness of the campaign, and make adjustments as needed. 

Write a report summarizing your research, plan, and results, and present it to your 

team. 

 

 

 

 

 

 

 

 



CAZE - Stimulating creativity in the digitalization era! 

IO1 - Crafts in our countries 
2021-1-ES02-KA220-YOU-000028880 

Resources: 
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products?utm_source=google&utm_medium=paid.search&utm_campaign=CP_ISS_

Data.Page.Promo_10.2021_Paid.Search&utm_content=Strategy_Delivery&gclid=Cj0

KCQiAt66eBhCnARIsAKf3ZNG4aUzrKEjk6Xpv_Sx01LtjP62JT40bg0ZvBOQ4UYuQ

8XYCQhGPrywaAhv_EALw_wcB  

https://hiddenshell.ru/en/kontekstnaya-reklama-putevoditel-dlya-novichkov-vse-

tonkosti/  

https://www.semrush.com/blog/seo-

techniques/?kw=&cmp=EE_SRCH_DSA_Blog_EN&label=dsa_pagefeed&Network=

g&Device=c&utm_content=622527978385&kwid=dsa-

1754979171085&cmpid=18361923498&agpid=140825944785&BU=Core&extid=601

09338076&adpos=&gclid=Cj0KCQiAt66eBhCnARIsAKf3ZNF_0DSq7Tn-
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https://www.bluehost.com/blog/content-marketing-vs-traditional-
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j0KCQiAt66eBhCnARIsAKf3ZNFhU3AFkjZ2W2NndaMDSK0Pnx9Z1aqAhVj-f-

HtbdoEdcHKMEkQoZcaAnfTEALw_wcB&gclsrc=aw.ds  

https://mailchimp.com/marketing-glossary/email-marketing/  

https://webventures.ro/social-

media/?gclid=Cj0KCQiAt66eBhCnARIsAKf3ZNEU2Kg1TjnWwJoiUbXrzXOeGozAo4

qxnsXphCeBhjTqSG0TZgZPAx8aAuhyEALw_wcB  

https://www.gamify.com/gamification-blog/5-ways-gamification-can-magnify-your-

social-media-campaign  
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